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What is LinkedIn?  

 

LinkedIn is most commonly described as “the largest professional social network in the world”.  

 

 

  Interesting Facts:  

  In 2003, LinkedIn was created in the living room of its co-founder. 

  In March of 2011 LinkedIn had 120 million members.  

  One year later, membership has grown by 41 million, making a total of 161 million members. 

  Every second, there are two new members signing up to, and creating a profile on LinkedIn. 

  The fastest growing demographic on LinkedIn is college students and recent graduates. 

 

 

LinkedIn is a platform which you can use to connect with like minded people. 

The connections which you make are placed into three different categories, and they are:  

1. First Degree.  

2. Second Degree.  

3. Third Degree.  

 

First degree - These connections are often made up of your immediate friends and colleagues. 

Second Degree – These connections are commonly referred to as “friends of your friends”.  

Third Degree – These connections are best described as “friends of their friends”.  

 

LinkedIn is based on the underlying concept of six degrees of separation.  

This concept suggests that you are only six steps away from knowing any other person.  

“Steps” refer to meeting people through introductions, friends of friends, or other networks. 
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How can LinkedIn Benefit You?  

 

   You can make connections with friends and work colleagues on a professional basis.  

 

 LinkedIn enables you to connect with fellow college students and alumni. 

 

 Your personality can be presented in a professional way through other aspects of LinkedIn. 

 

 The quality and standard of your work can be displayed on your profile. 

  

  LinkedIn applications allow you to collaborate and demonstrate your level of capability. 

 

   You can post information in relation to your achievements, expertise, and/or experience. 

 

   There is a facility on LinkedIn enabling you to request recommendations, i.e. references. 

  

  Recommendations are very valuable and provide insights to your performance/personality. 

 

   LinkedIn gives you the ability to find internships and employment. 

 

   Your profile is visible to recruiters, who can contact you in connection with a position. 

 

   Searching on LinkedIn can give you the “inside edge” on job applications.  

 

   It is possible that you will identify a connection who can give you some helpful information. 

 

   You have the opportunity to research an interviewer prior to an interview.  

 

   This unique opportunity will allow you to build rapport which is based on common interests. 

 

   LinkedIn implements elements of European law to ensure your privacy and security. 
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Creating a LinkedIn Profile 

Step 1 – Signing Up & Filling in Basic Information 

 

Now that you have decided to become a member of LinkedIn, the first step is to “sign up”.  

This is a very easy and hassle free process, which this part of the guide will take you through.  

 

 Open your chosen internet browser and navigate to...  

 

www.linkedin.com  

 

 Under the “Join Today” heading you will see space for your name (first and last) your e-

mail, and your chosen password.  

 

 Once you have the required information filled in, you can click “Join Now”, and you are 

ready to start completing your profile on LinkedIn.  

 

 The next page you will see is the “Build Your Profile” section which gives you the 

opportunity to fill in some basic information (mandatory information is marked with an *).   

 

 “Ireland” is automatically chosen for your location, this option can be changed if you 

would rather assign a different location to your profile.  

 

 You are given the option to classify yourself as an employee, student, or job seeker (for 

the purposes of this guide it is assumed you will choose “student”). 

 

Note:  

If you are graduating from IT Sligo soon, it may be advisable to use a personal e-mail address 

instead of your IT Sligo address. 

However, you may use your IT Sligo address and change it at anytime once you have 

completed the signing up process.  

http://www.linkedin.com/
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Step 2 – Making Connections 

 

The first, and quickest, way to make connections on LinkedIn is to allow LinkedIn to search 

through the contacts associated with your e-mail address.  

You will be presented with a list of your contacts, and you can decide if you would like them in 

your network or not (you can invite contacts who are not already on LinkedIn at this point).  

This may not be suitable for everyone, so you are given other options.  

 

You are also given the option to share a “link” to your LinkedIn profile on your other social 

network(s), such as Facebook and/or Twitter.  

This will allow your Facebook friends and/or Twitter followers to connect with you on LinkedIn, 

so that you can interact with one another on a professional basis.  

 

A very useful utility for graduates is the “alumni” section.  

This allows you to search based on the education details you included in your profile.  

A list of people you graduated with will be presented, and you will have the option of connecting 

with any one or all of them increasing your connection list.  

 

IT Sligo have their own LinkedIn profile with a list of connections, some of which you may know, 

this list includes both employees and present and/or past students.  

 

Once you have made some connections, you will be able to view their connections.  

You do have the option of asking your connection to introduce you to one of their connections.  

 

You can use the search facilities offered by LinkedIn at any time to find more people you would 

like to connect and interact with.  
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Step 3 – Search Optimisation 

 

A very attractive element of LinkedIn for HR managers, employers, and interviewers is the basic 

and advanced search facilities offered by LinkedIn.  

 

Therefore, it is very important that your profile is optimised for the LinkedIn search engine.  

 

By keeping the following points in mind, you will be able to optimise your profile so that it will be 

prioritised in search results.  

 

 Organise your Profile’s Layout: 

Organising your profiles layout so that the most important information is at the top 

(including relevant keywords), you will increase the chances that your profile will appear 

in search results on LinkedIn.  

You should always aim to include keywords in your personal description which are both 

relevant to your field of business and descriptive of yourself. 

 

 Increase Your Number of Recommendations: 

Recommendations on LinkedIn are very much like references, they will offer viewers of 

your profile an insight into your personality and your performance while at work.  

The process of asking for a recommendation is very user friendly.  

Having a large number of recommendations will increase your ranking in search results 

on the site and in other search engines such as Google.  

 

 Growing Your Connection Base:  

Your number of connections will contribute to the ranking in which your profile is placed 

in search results, so it is important to have a large connection base.  

While it is important to grow your connection base, the people you connect with must be 

in a similar field or industry, if not; these connections will not be of benefit to you. 
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Step 4 – What Next? 

 

Now that you have completed the signing up process, made some connections, and optimised 

your profile for search engines, you may be asking “What do I do Next?” 

 

There is no one answer to this question, LinkedIn offers many services which can be used by 

members, what follows are just some examples:  

 

1. Become a member of a LinkedIn group:  

This function will allow you to initiate and/or become involved 

in discussions with other LinkedIn members. 

This can help make new connections, keep up-to-date with 

industry trends, improve profile ranking, etc.  

 

2. Utilise some of the Applications available on LinkedIn:  

There are a large number of applications which are available 

on LinkedIn that can be used by anyone.   

These applications can help showcase your personality along 

with helping you to collaborate with others.  

 

3. Post status updates to inform your network:  

This is a relatively new feature on LinkedIn; it allows users to 

update their entire network on a particular activity.  

Updates must be of a professional nature, limit the personal 

information which you share on the network.  
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Do’s & Don’ts on LinkedIn 

 

Do become a member of the “PowerForum”: 

As a New user of LinkedIn, you will have a number of queries about the use of the network.  

A fantastic source for helpful information is a group called MyLinkedInPowerForum. 

To become a member of this group, you should send a blank e-mail to...   

 

mylinkedinpowerforum-subscribe@yahoogroups.com 

 

Do connect with your real friends: 

After creating a LinkedIn profile, ensure that you connect with your real contacts. 

You can look up other members you may be interested in getting to know better.  

However, ensure your connection list is not made up of contacts you do not know.  

 

Do keep your profile up-to-date: 

If your profile is not up-to-date, connections will be reluctant to interact with you.  

Not updating your profile could also lead to you missing networking or recruiting opportunities. 

When you update your profile you can send an alert to all your 1st Degree connections. 

 

Do disconnect from bad connections when you need to: 

LinkedIn is all about making connections, but you also have the ability to disconnect.  

This ability is useful in cases where connections are no longer beneficial to you. 

 

 

mailto:mylinkedinpowerforum-subscribe@yahoogroups.com
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Don’t send an excessive number of Invitations: 

You may think it’s a good idea to send large volumes of connection requests to people.  

However, it is considered bad “LinkedIn etiquette” and spamming.  

Instead, you can send a contact request to users you are interested in getting to know. 

 

Don’t Mistake quantity for quality: 

It may be easy to consider having a large number of connections as a networking asset, but it is 

essential that your connections know you well enough so they can recommend you.  

If they cannot, you still benefit from being able to view and interact with their connections. 

 

Don’t misuse the “Find Colleagues” feature: 

This feature will allow you to find past colleagues based on your profile’s information. 

It is a great feature if you have lost your colleague’s email address or other contact details. 

This feature is open to misuse, but it is not advised as it will not benefit you. 

 

Don’t assume people will automatically accept your connection request: 

When sending a connection request, include a reason why this person should accept 

This reason could be telling them how you know of them or how you could work together. 

This also applies when sending someone a contact request. 
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Pitfalls to Avoid on LinkedIn 

 

Sharing a lot of personal information on your LinkedIn profile:  

LinkedIn has adopted some features which are more commonly found on mainstream networks.  

Two of the features added are options for you to include your marital status and birth date. 

You should avoid giving this information, as if included it may lead to biases or exclusion. 

 

Ensure that the Twitter account you link with LinkedIn is professional:  

This point applies if you have chosen to display your Twitter account. 

Remember, it is very easy for a recruiter/employer to view your Tweets.  

For this reason, it is very important that your Twitter account (Tweets) is professional. 

 

Think about what you include in your LinkedIn status updates:  

Another feature adopted by LinkedIn from more mainstream networks is “Status Updates”. 

This feature allows you to share a short message about what you are currently doing.  

Your messages can be casual or professional, keep in mind your network can view it.  

 

Professional conduct should be implemented at all times:   

When you decide to be a member of a LinkedIn group, you should keep this in mind.  

There is always a possibility that you will be misunderstood in your written communications.  

It is essential that your messages have been well thought through before posting. 

 


